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CENTRA’S 

VISION FOR 2020

To redefine convenience 

with a healthier, more 

innovative offer







A SUCCESFUL FOOD TO GO CONCEPT

• CLARITY

• CONSISTENCY 

• LEADERSHIP

• ENVIRONMENT

• PEOPLE

• PRODUCT

• COMMUNICATIONS

BRAND PRICIPLES 4 QUADS
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NON FOOD RANGE



STAND ALONE CAFES
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THE CORE
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WHAT DOES 

THE FUTURE 

HOLD?



TECHNOLOGY



HEALTH



SUSTAINABILITY



EXPERIENCES



THANK

YOU


