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CENTRAôS 

VISION FOR 2020

To redefine convenience 

with a healthier, more 

innovative offer







A SUCCESFUL FOOD TO GO CONCEPT

ÅCLARITY

ÅCONSISTENCY 

ÅLEADERSHIP

ÅENVIRONMENT

ÅPEOPLE

ÅPRODUCT

ÅCOMMUNICATIONS

BRAND PRICIPLES 4 QUADS
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NON FOOD RANGE



STAND ALONE CAFES
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